
 
 

DISNEY TWENTY-THREE TAKES GUESTS ON A JOURNEY THROUGH 
SHANGHAI DISNEY RESORT AND TOY STORY’S 20TH ANNIVERSARY 

 
IN AN ISSUE DEVOTED TO D23 EXPO 2015, DISNEY’S OFFICIAL FAN CLUB ALSO 

SHARES ARCHIVAL DISNEYLAND TREASURES, EXPLORES DISNEY AND MARVEL’S 
COMIC BOOK COLLABORATION, AND PROFILES THE NEW DISNEY LEGENDS. 

 
BURBANK, Calif. – AUGUST 10, 2015 – In celebration of D23 EXPO 2015, D23: The Official Disney 
Fan Club is devoting its Fall publication of Disney twenty-three to some of the remarkable things 
guests will get to see and experience at the biennial event. And as The Walt Disney Company 
readies for the opening of Shanghai Disney Resort, readers will get an in-depth look at the amazing 
new park set to open next year—including spectacular concept artwork and a look at some of the new 
attractions being built right now in China.  
 
Also in the Fall issue, available exclusively to D23 Gold Members, two of the members of the original 
Toy Story team reflect back on the earliest stages of the beloved film, now celebrating its 20th 
anniversary, including an unexpected encounter the film’s art director, Ralph Eggleston, had with 
Disney Legend and Apple founder, Steve Jobs.   
 
In addition, the talented artists at Marvel and creative minds at Walt Disney Imagineering teamed up 
to create what is now a wildly successful line of new comic books based on theme park favorites—
Disney Kingdoms. Disney twenty-three looks at the three current titles—Figment, Big Thunder 
Mountain, and Seekers of the Weird—and gives readers a peek at what’s to come.  
 
Also included in the Fall issue of Disney twenty-three:  

• Profiles of the 2015 recipients of the Disney Legends Award including George Lucas, Andreas 
Deja, Eyvind Earle, and Danny Elfman 

• A tribute to Walt Disney’s Mickey Mouse Club, on its 60th anniversary 
• A look at the impact of the Silly Symphony cartoons by historian and world-renowned film critic 

Leonard Maltin 
• A look inside Walt Disney Archives Presents—Disneyland: The Exhibit with a preview of some 

of the classic and contemporary pieces included in the breathtaking display 
• The dazzling illustrations created by Disney animator Eric Goldberg for Shanghai Disney 

Resort and a new book 
• Regular features including A Walk with Walt, D Society, and Ask Dave 

 
D23 Members are invited to visit D23.com for up-to-the-minute breaking news from D23 EXPO 2015, 
and recaps of some of the biggest, most exciting presentations at the event.  

 
Disney twenty-three, which is delivered directly to fans’ doorsteps, is offered exclusively to D23 Gold 
and Gold Family Members as a benefit of their membership. The latest issue will begin arriving in 
mid-August.  
 
About D23 
The name “D23” pays homage to the exciting journey that began in 1923 when Walt Disney opened 
his first studio in Hollywood. D23 is the first official club for fans in Disney’s 90-plus-year history. It 
gives its members a greater connection to the entire world of Disney by placing them in the middle of 



the magic through its quarterly publication, Disney twenty-three; a rich website at D23.com with 
members-only content; member-exclusive discounts; and special events for D23 Members throughout 
the year. 
 
Fans can join D23 at Gold Membership ($74.99), Gold Family Membership ($99.99), and General 
Membership (complimentary) levels at D23.com and at DisneyStore.com/D23. To keep up with all the 
latest D23 news and events, follow DisneyD23 on Twitter, Facebook, Pinterest, Instagram, and 
YouTube. 
 
For images, logos, and press releases, please visit D23.com/Media. 
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